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Quotes from Jean Twenge’s iGen Book

“I think we like our phones more than we like actual people.”

“It’s like Apple has a monopoly on adolescence.”

“We have the most complete and instant access to information in all of history and we are using it to watch 
funny cat videos.”

“Instead of promoting the idea of college as transition from the shelter of family to adult autonomy and 
responsibility, universities have given in to the implicit notion that they should provide the equivalent of the 
home environment.”

“We have book in case our tablets die.”

“Charting the Rise of the Generation Yawn: 20 is the New 40.”

“Adulting sucks, I want to quit.”

“Social media is destroying our lives. So why don’t you get off it? Because then we would have NO life.”



Who is Gen Z or should we call them the iGen?



Who are we counseling? The “i” in iGen



Growing Up Slowly...

iGen less likely to:
Go “out” without parents
Date or be in a long term relationship
Have sex
Be at home without parents
Work (during high school)
Spend time on homework
Drink alcohol
Drive
Read a book
Go to parties
Go to the mall
Sleep
Attend Religious Services/Pray
Be politically active
Marry 
Have children



#1- Mental Health Crisis (Depression, Anxiety 

and Suicide)

Education is for Career/Job Not for Learning

Obsession with Safety (Physical and 

Emotional)

Stress over Financial Stability and Employment 

Prospects (Student Debt)

Inexperience with Adolescent Milestones and 

Adulting 

“Slactivism”-Lack of Civic Engagement

Conflict Averse- Others will Solve It for Me

The Impact of the Slow Life Strategy

Inclusive-No Patience for Inequality Based on; 

Gender, Race or Sexual Orientation

Low Teen Birth Rate

Less Likely to Binge Drink (Delayed Addiction)

Fewer Car Accidents (Decline in Death Rates)

Willing to Work Hard

Less Materialistic and Narcissistic

More Accepting of Authority

More Accepting of Feedback



Lessons Learned: Take-Aways
Counseling High School Students

Empathy and willingness to listen (put the “counselor” back in College Counseling)
Don’t diminish or minimize stressors or be judgmental
Scaffold information about the college process, give information in chunks or “sound bites”
Parents have to be allies and involved, they are the #1 influence in students’ lives
Be a cheerleader- students lack confidence so make sure they know they have options and talk through 
plans A/B/C (JCTC, Military, Gap Year)
Challenge their thinking when they make “doom” statements
Be the expert in Financial Aid and scholarships-students need the most help in this area and student debt 
is the biggest worry
Don’t give lengthy hand-outs with directions. Show don’t tell
Have peers talk to them as juniors and seniors about the process to share advice and wisdom
Use resources and tools for self-assessment, help them understand more about themselves
Get the Remind app, avoid email! Accept them for being iGeners
Use tools for major and career exploration
Recognize some student need help/assistance with certain tasks, one size does not fit all
Tell them to get their driver’s license!
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Challenges with Gen Z – the College Admission 
Side



The College Search is Changing

● “Of prospective students who visit campuses in April, about half are 

stepping foot on campus for the first time after submitting their 

application.”

○ Research by VisitDays, 2018

● “We’re seeing a decrease in the pre-application visit and an uptick in 

the post-application visit.”

○ Jeff Kallay, Render Experiences

MiamiOH.edu



The College Search is Changing for Gen Z

● On-campus visits

● High school visits and college fairs

● Communication and social media trends

○ Email vs. texting

○ Twitter, Snap Chat, Facebook, and Instagram

● Impact of visits on applications and enrollment

MiamiOH.edu



The College Visit:
Regular information session visits/tours are 
declining 
● Students not visiting until after appling or even after acceptance

● Accepted student visits – attendance increasing

● What do students want to see on the college visit?

○ Not the fluff – where will I eat, sleep, take classes, and have a social life

● Accepted student days should focus on:

○ Academics – meet faculty, tour facilities, explore research opportunities

○ Residence Life – tour of residence halls, eat in dining hall, clubs and 

organizations open house

○ Outcomes – actual outcomes – career services, advising, graduate schools

MiamiOH.edu



The College Visit
As regular information session visits/tours are 
declining, increases in … 

● More targeted academic open 

houses 

○ Where focus is on the academic 

experience

○ Includes tour of spaces, labs, 

facilities, faculty

● The story – tour guides are story 

tellers; small group tours

● Accepted student events
MiamiOH.edu
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Visits Impact Applications
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Impact of the Visit on First Year Enrollment

88% of enrolled 

students attended at 

least one event

45% of non-enrolled 

students attended at 

least one event

Number of events Number of events

Source: Tableau (Enrolled Students)



Attendance at High School Visits and College 
Fairs is Declining

● Students are afraid to take time out of 

class (APs, Ibs, Honors) or are not on 

high school campus (taking Dual 

Enrollment, eg)

● Students are increasingly busy on 

weekends and evenings

● Traditional college fairs are less 

attractive to students

● Students are accustomed to getting 

college information instantaneously –

on their phone, tablet or laptop – what 

they want to know when they want to 

know it

• Make the visit worthwhile by offering a 
topic that is relevant and appealing to 
students

• Meet and greets; on-line options

• The Find Your Fit College Fair – resulted 
in increased RFI and apps

• Website needs to be easy to access and 
information easy to find
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How and How Much are Students 
Interacting with Us?

Did not open 

email

Which email did they 
open?  When? Where? 
And on what device?  

Which on and off 

campus events 

did they attend?

MiamiOH.edu

Each time a communication is sent or received, it is logged into the student’s file



When to Email? – When to Text?
Snail Mail?

MiamiOH.edu
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Social Media 
Trends:
Having Fun with 

Social Media at Our 
Accepted Student 
Events
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Lessons Learned – Take-Aways
The College Side

● Stress is real – APs, Dual Enrollment, 

College classes

● Money does matter

● Students do not need to know exactly 

what they will do the rest of their lives 

at age 17

● Communicate on their level/Opt In 

option

● Campus safety is critical

• Be honest about expectations for college entry 
and scholarships; Give information in chucks

• Understand that students, not just parents, will be 
asking questions about financial aid and 
affordability. Emphasize value and outcomes 

• “Undecided” is okay

• Website needs to be easy to access and 
information easy to find; email will remain the 
primary method colleges use – how can we work 
to have students read their email?

• Campus tours need to be honest and upfront 
about campus safety MiamiOH.edu



Thank You!
Questions?

Contact Information
Leslie O’Connor

loconnor@stfrancis.org
Amy Hoffman

Amy.Hoffman@MiamiOH.edu

Remember to fill out session evaluations:

https://sites.google.com/view/kyacacevalutions2019

Also on your GuideBook App

https://sites.google.com/view/kyacacevalutions2019

